
 

 

European Reader’s Club 

 

Italian reading rates:  

In Italy are printed every year on average 3.6 copies of book works for each inhabitant, but within a 
year less than 47 percent of Italians read at least one book in his spare time (data updated as of 
2010). Little more than a two-Italian (55 percent) reads a newspaper at least once a week, 
approximately 40 per cent at least five days a week. 

 In 2010 the population of 46.8% 6 years old or more (448 million 26 thousand people) declares to 
have read, for reasons strictly educational and/or professional, at least one book in the 12 months 
preceding the interview. 

Compared to 2009 records an increase of book readers from 45.1% to 46.8%. Slightly diminish 
gender differences, while increasing territorial differences and social ones. Women read more than 
men: the readers are the 53.1% compared to 40.1% of readers. Between 11 and 17 years is the 
highest share of readers (more than 59%), with a peak between 11 and 14 years (65.4%). 

Read more in the North and in the Center, with percentages of readership in excess of 50% of the 
population of 6 years and older. In the South and on the Islands, however, readers share falls below 
37%. Regional variability is significant. Reading levels are higher than average among graduates, 
managerial employees, executives and senior executives, entrepreneurs and freelancers and 
students; lower among those who have licensed elementary or no qualification, workers, retired 
from work and housewives. The 44.3% of the population said they had read up to 3 books in the last 
year, while only 15.1% had read 12 or more. 

In 2010 the 90.1% of families declare to have books in the home: the 62% possesses a maximum 
100, the 12.2%  from 101 to 200 and 15.9% more than 200. The 9.6% (equivalent to 2 million and 
338 000 families) hereby not owning any book. 

Have many books at home and live with parents who read books, especially when both parents are 
reading, represents a strong factor influencing reading behaviors of children. 

In 2010 there is a growth in the share of readers of books by 45.1% to 46.8% of 2009. The 
proportion of readers increases among women and among men, and more among the latter, with a 
consequent slight reduction of gender differences, however, remain high. 



Compared to the 2009 increase both territorial and social differences: the proportion of readers grew 
up in the Northwest and in the Centre and among executives, entrepreneurs and freelancers. The 
highest proportion of readers is found among the population of 11-17 years (over 59%), with a peak 
between 11 and 14 years (65.4%), and decreases with increasing age. 

Already starting from 35 years the share of readers is around 50%, to decrease drastically from 65 
years onwards and reach the lowest value among the population of 75 years and older (22.9%) 
Women read more than men: the readers are the 53.1% compared to 40.1% of readers. 

The research carried out in Calabria, the statements above could add another, equally distributed: 
"Italy is a country where we read a little, and in the South it reads even less." That in Italy you read 
less than in other countries is true. The per person expenditure for the purchase of books in Italy is 
one of the lowest in Europe. 

 

 


